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CDP seeks disclosure on behalf of investors and large corporations
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Policy tool-kit

Approved technology lists
Supply chain procurement
requirements
Carbon-intensive materials
charge

Infrastructure improvements
Product location at sale
Retailer product choice

.| Regulatory standards |

EGS trade agreement
Recycling requirements,
waste targets & prices

Voluntary agreements by

trade associations
Business emission
agreements & allowances

Government Erocurement

Information campaigns
Ranking & award campaigns
Voluntary trade body
standards

Minimum price limits
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Supply-chain procurement requirements — Supply chain (2015)
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Carbon-intensive materials charge — CDP carbon pricing
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CDP monitors the implementation of carbon pricing by CARBON . 1 %

PRICING -
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companies around the world and has published regular

reports and guidance on this topic since 2013.
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Reqgulatory standards — RE corporate procurement

Wa”mart Consumed globa”y in As the largest onsite green power generator in the US.

our renewable initiatives orovide enouah electricitv to nower

2013 ~ 28.9 TWh, which is IS ™™ 78,000 HOMES FOR A YEAR.

approximately Denmark’s

. l We're examining every asped of our carbon footprint as we work toward our goal of being supplied 100% by renewable energy
CO nSU I I I ptl O n . This includes generating our own energy at our stores and fadMties, reduding greenhouse gas emissions and masxing our
private fleet of rucks more efficient

Walmart 29 TWh < 33 TWh
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Voluntary agreements: RE100 companies
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Voluntary agreements: science-based targets
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DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

LETTERS

Chmate Chm PUBLISHED ONLINE: 24 AUGUST 2015 | DOI: 10.1038/NCLIMATE2770

Aligning corporate greenhouse-gas emissions
targets with climate goals

Oskar Krabbe'?, Giel Linthorst', Kornelis Blok*, Wina Crijns-Graus?, Detlef P. van Vuuren®?,
Niklas H6hne>", Pedro Faria’, Nate Aden®® and Alberto Carrillo Pineda'
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Ranking and scores: ACT, Assessing low-Carbon Transition

CDP and ADEME have joined forces to define a
new family of climate ratings that assesses a
company readiness for the transition to a low-

carbon economy, against sector&country specific

pathways.
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Use your choices to build a brighter future

May your choices
reflect your hopes,
not your fears! ~

Nelson Mandela
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Thank you.
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